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Race on to tap

700-m-

market i in India

By Prashanth Hebbar

he promise of the
great Indian middle
class may have

] drowned many a mar-

keters’ dream in the past,
but there seems to be a
grandeur

The' very thought might

warm the hearts of mar-
keters and this is exactly |
what HP and Intel have set

out to do.

HP is using a more pnht— i

ically-correct  approach
even as Intel is keeping to

asim Ie and str*alght mode

gt :
child a PC. Hence, a dealer
or a grocery store owner
will become
its  typical
target. The
chipmakeris
going into D
and E class
towns in In-
dia with this
message.

HP mean- |
while is

dreaming of the rural

landsecape taking to inno-
vative applications of IT.
An entrepreneur travel-
ling from village to village
with a digital camera and
a colour printer is HP’s

‘new paradigm. Suddenly, a

village wedding, a pan-

- |+ -ehayat gathering ora com- -
munity function would not.
be a routine affair HP's

Anand ' Tawker, global

head of emerging markets,

feels that India’s rural
market offers the bzggest
opportumty

This is Gurcharan Das

version-II. Rural is sud-
denly happening. Some

‘time ago, in an interview,

serial entrepreneur K.B.
Chandrashekar had said
he would bet on that tech-
nology which would reach

out to th‘e-massﬁ-.

resurgence.
Imagine the power of 700
- million peop]e, what if
they start using technolo-

gy one way or the other?

‘globe
Prahlad’s
Onlsr for the daring.

: considerable market sur-
vey in the interland of In-

‘campaign.

people

Everyone across the
reveres  C.K.

‘bottom-of-the-
pyramid’ theery and howa
great market it offers.

 Intel has undertaken |

dia. HP is swearing by its
Kuppam
project.
There  are
specialised
marketing
agencies of-
~ fering inno-
vative cam-
- paigns.
| The auto
industry;
FMCG sector and the con-
sumer electronics compa-
nies have used the services'
of these agencies to reach
out effectively They are ex-
panding. The next big
thi.ng is private participa-
tion in healtheare in sub-
urban India. HP too, bets )

: -f-bf

side India 5 'ﬂlﬂ-mﬂhon
peaople market

The promlsmg ‘thing
this time is that the hype
has been almost non-exis-
tent. The marketers are al-
most apologetic lest they
sound enthusiastic and
may be mistaken for the
agents of ‘India Shlnmg

The good news is.we are.
able to see PCs sell in D
and E class cities.
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